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DEFINITION OF WAYS OF COMMUNICATION WITH ELDERLY
CONSUMERS OF MEDICINES
Molodozhonova O.O.
Zaporizhzhya State Medical University, Zaporizhzhya, Ukraine
pogorelovaolga@bigmir.net

Provision of medicines for the elderly is an acute social problem. It’s solved
complex with the achievements of modern science including sectors such as
pharmacoeconomics and pharmaceutical informatics as credible sources of
information provision of pharmaceutical experts in the selection and effective use of
medicines. At the same time, providing quality pharmaceutical care population, given
the pace and trends of the pharmaceutical market is a major competitive advantage.
Using the basic principles of pharmacoeconomics and pharmaceutical informatics
allows medicines institution to develop and to use effective customer loyalty program
that addressing both commercial and social issue.

The aim was to study elderly consumers for further design software
1C:Enterprise.Geriatrics to improve the quality of medicines supply elderly.

Materials and methods of tasks based on the integrated use of the generalized
statistical data that obtained by questionnaire elderly mathematical modeling and
programming environment 1C:Enterprise. Questionnaire was conducted in
pharmacies of 212 respondents.

Study of elderly consumers has enabled us to identify the main preferred form
of communication with consumers that was the prerequisite for the development of
the function block “The Customer Support Organization” software package
1C:Enterprise.Geriatrics. The result of the studies was identification the main means
of interaction with the respondents and the direction of their information thus the
block “The Customer Support Organization” implements main functions:

- to informing of the need to receive medicines;

— to informing of the need to purchase medicines;

— to informing about medical use;

— to informing on promotions and discounts on certain medicines;
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- to informing about the rules and dosage of medicines.

In the study, we performed decomposition relevant for information complex
1C:Enterprise.Geriatrics. We have identified four functional blocks in the information
complex, such as the “The Training of Pharmaceutical Professionals”, “The Customer
Support Organization”, “The Service and Sale of Medicines” and “The Analytical Block™.

Conclusions:

1. We surveyed 212 consumers of pharmaceutical companies and determined
the basic laws of behavior and preferences of the respondents.

2. We confirmed the relevance of the main elements of the block “The
Customer Support Organization” of the 1C:Enterprise.Geriatrics.

3. We implemented of decomposition and detailing project of information
system 1C:Enterprise.Geriatrics that allows to optimize not only medicines supply
elderly, but also it optimize the work of pharmaceutical professionals of providing

pharmaceutical care.

JOCJIKEHHS IHOOPMAIIMHOI'O 3ABE3NEYEHHSANTEYHUX
3AKJIAIIB
Tkauenko H.O., UepBonenko H.M.
3anopi3bKuil Aep>KaBHUM MEIUYHUN YHIBEPCUTET, M. 3alIOPIAKS, YKpaiHa
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BaxxmBoro mpoGieMoro cydacHocTi € popmyBaHHs y ¢axiBIliB (papmaiilii HOBOTO
COLIIATbHO-€KOHOMIYHOTO MuCeHHs. ChoromHi Ha (apMaleBTUYHOMY PHUHKY IIpalli
IIHATBCSA CHCINIAIICTH, SKI HE TUIBKM MarOTh 3HAHHSA Ta JIOCBi poOOTH 3a
CHELIATbHICTIO, @ i MOXYTh MPOrHO3YBAaTU TEHIEHIIII COLIAIbHUX 3MiH, MependadaTu
BEKTOpP PO3BUTKY CYCHUIbCTBA Ta J0Ope OpIEHTYyBaTuci Yy OlOETUYHMX MpoOseMax
cucreMu (hapMareBTUYHOT JONMOMOTM Ta MapkeTuHry. Kpim mpodecionanizmy i
0€310raHHOTO BOJIO/IIHHS HEOOX1THUMY HABUYKAMHU Ta BMIHHSIMU CY9aCHOMY TPOBI30pYy
NOBMHHI OyTH TpUTaMaHHI BUCOKI OCOOMCTI MOpPaJbHO-€TUYHI SKOCTI, T'yMaHi3M,

MUJIOCEP/IS, CBIIOMICTh BUOOPY MTpodecii, maTpioTU3M Ta aKTUBHA TPOMAJIChKa MO3UIIIsL.
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